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Why descriptions are important? 
 

 

•  Close the deal 

•  Create a story to engage – create desire 

•  Most sellers do not do this 

•  Overcome buying resistance to get a person to take 
action 

•  Explain why you’re a premium solution 
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Product Description Specifics 
 

 

•  Max length = 2000 characters 

•  Can use HTML to format 
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Product Description Tips  

 

•  Headline (Black or Orange) 

•  Focus on the customer desires 

•  Don’t need to hard sell  

•  Research other listings to find what customers like 
and don’t like about the product 
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Upsell Method 
 

•  Consider ordering 2 bottles - for your own 
uninterrupted use, or for a friend. Firm First is such a 
big hit among Amazon buyers (check out the glowing 
reviews!) we sometimes run out of stock! 

•  Provide a coupon (Create a 10% coupon and put it 
on the description page) 
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Cellulite Cream – Bianca Ferosi 
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Cellulite Cream – Skinny Cream 
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Kindle Paperwhite 
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Main Problems Everyone Wants To Solve: 

• To be wealthy 

• To be popular 

• To look better 

• Love/relationships/sex 

• More freedom/time 

• To be healthier 

• To have more fun in their life 
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Copywriting Basics: 

• Headline 

• Describe problem/pain 

• Provide solution 

• Provide credibility 

• Benefits then futures 

• Guarantee 

• Scarcity 

• Call to action 
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What We Covered: 
 

• Why descriptions are important 

•    Product Descriptions Specifics 

•   Product Description Tips  

•   Upsell Method 

•   Copywriting Basics 
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